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Who Am I?
An age old question... when it comes to your branding this is the first thing to ask
yourself. To at least find putting yourself out there bearable, you need to work out
what parts of yourself you want to put out there. Branding is all about showing
what is "perfect" about yourself, your business and what you're promoting. Let's
work out what could be appealing about you and your books.

What areas of writing are you most confident in, and
where did you gain your knowledge?
e.g. I'm most confident with narrative, which I studied in film school.

What are your favourite kind of books to read and
write? Give examples!
e.g. WWII Historical Fiction, like The Book Thief

Why did you want to write and publish a novel?
What inspired you?
e.g. wanted to write a novel that included more BIPOC
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Aside from writing, what other areas of interest are
you passionate about?
e.g. feminism, Victorian History, video games

What are you an expert on (this can include non-
writing things)?
e.g. the degree/qualification you studied for, long-lasting hobbies

What are you an expert on (this can include non-
writing things)?
e.g. the degree/qualification you studied for, long-lasting hobbies
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Your Message
Aside from the books you're writing, what else do you want people to know about?
Take some inspiration from the Who Am I section to find out what you want to
communicate to your audience. Summarise these points in a few sentences. 

These can include:
- What you want people to know about your writing and publishing process
- Something you think writers and readers should know but may not know
- Areas of study that link back to the books you're writing

Use the space below to brainstorm some ideas then circle the ones that appeal
best to you!
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Your Style
Now that we have an idea of what we are communication, we need to start
working out how to communicate it. The information you give out being valuable
doesn't mean people will see the value. Like advertising, you need to style it up in
an appealing way. Think about how you personally like to get your information -
that way you can make content you personally like. Fill in the blanks to work out
what that might look like.

You want your voice to be...

You want to be seen as...

When people watch your content you want them to...

Your visual aesthetic will be...

A unique thing about your content is...

People will come back to your content, because...
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Strengths: 
Good to engage with YA audiences, 

is forgiving to amateur content, 
has the potential to grow quickly

Weaknesses: 
Better if you post more frequently

views can be inconsistent

Social Media
Social media is key to getting yourself out there and letting people know that you
write books and have them available to sell. However, you should NEVER go
grasping at every social media available to get yourself out there. You need to play
to your strengths and your target audiences, find the platform that best projects
your voice and enables you to engage with the community.

Video Based

Strengths: 
Content won't get lost in algorithms, 
Targets a wide array of audiences, 

Collaboration encouraged and beneficial
Weaknesses: 

Slower growth without the right personality
Unforgiving of amateur content

Strengths: 
Content won't get lost in algorithms, 
Targets a wide array of audiences, 

Collaboration encouraged and beneficial
Weaknesses: 

Slower growth without the right personality
Unforgiving of amateur content

☐ Facebook
☐ TikTok
☐ Instagram
☐ Twitter
☐ YouTube
☐ Tumblr
☐ Other: ____________

Select three that appeal to you and give them a try when creating your content
and your brand. Be experimental AND try out some trends. Stick to the ones that
you enjoy and are getting good reception on. 

amy-rosenfeldt.com



Strengths: 
Best social media to find groups and social circles, 

Works well for marketing purposes, 
Good for Adult audiences

Weaknesses: 
Is "dying"

Harder to gain a following organically

Image Based

Strengths: 
Provides multiple ways to make content, 

Targets YA and NA audiences, 
Has business and marketing options

Weaknesses: 
Harder to gain following using just one feature (e.g. posts)

Unforgiving of amateur content

Strengths: 
Good for NA and Adult audiences, 

Works for professional and non-professional content, 
Excellent place to start conversations and ask questions

Weaknesses: 
Works best if you post multiple times a day

You need to jump on trends the day they're popular

Micro-Blogging Based

Strengths: 
Great for engaging with niche communities, 

Targets YA and NA audiences, 
Friendly with multiple forms of media

Weaknesses: 
Not mobile friendly

Easy to lose credit to posts
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Making Content
Now we're starting to put things together! You have your message, style and social
media platforms ready - but what then? You need to put things onto those
platforms! You may already have those ideas, but there is never such thing as
enough when it comes to social media.

Head back to your message and work out what kinds of content you can make
from them on your chosen platforms - a YouTube video going through a day in the
life of a writer? A pretty picture of a book you reviewed on Instagram? A snippet
from your work in progress to post on Twitter? To start with, come up with ten
ideas that link back to your communication message for each platform you plan to
use.

Platform - 
1.
2.
3.
4.
5.

6.
7.
8.
9.

10.

Platform - 
1.
2.
3.
4.
5.

6.
7.
8.
9.

10.

Platform - 
1.
2.
3.
4.
5.

6.
7.
8.
9.

10.
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Content Meets Form
Now let's add the style to the content. With your ideas planned out for each of
your platforms, plan how your own style will be applied to them. Be specific, be
broad - up to you! Each platform will have its own take on your style, like the side
of a same coin, so work that out now. Use the whole space to brainstorm!
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